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Student Focus Groups

Thirteen classes surveyed across all campuses with teacher 

present, covering a range of courses

Results for the Website:

– not well known and difficult to navigate

– Online databases, research assistance and Livehelp service, 

within the Website also unknown to many students



The Web Planning Committee



BOOTH:

‘An approach to information science 
that promotes the collection, 
investigation and integration of user-
reported, library observed and research 
derived evidence’



The Process of Investigation and 
Resolution

• Specifying the problem 

• Finding the evidence to answer the problem 

• Appraising the evidence

• Applying the results

• Evaluating the outcome

• Redefining the problem



Finding the Evidence

Website survey
advertisement



Appraising the Evidence

Website Navigation
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Appraising the Evidence

Website layout and Appearance
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Appraising the Evidence

Website Headings
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Comments
• Site difficult to navigate, a search function 

needed
• Databases should be organised by area of study 

• Colours and fonts boring
• Pictures of students enjoying themselves

• Unattractive, doesn’t grab user attention
• More interactive, eg a blog, needs to appeal to 

students



Redesign of the website 

using 

the customer motivated approach



The process of investigation and resolution

• External research conducted 

– Popular sites eg. Google, Amazon, IBM

– National and International academic sites

• Reasons for their success

– Simplicity of the design

– Clarity of language used





Approach of the Web user

• They don©t read. They scan. 
• They do not necessarily wait for the best. 
• They don©t look for how things work. 



Website development using the WSDM 
approach

Web
Site
Design
Method

Pronounced as wisdom (Vrije Universiteit Brussel 2004)



WSDM approach

• Mission Statement

• Audience Modeling 

• Conceptual Modeling 

• Implementation Design

• Actual implementation



WEBSITE MISSION STATEMENT

To use innovative technologies to enable, optimise and 
encourage our immediate users, staff and students of 
the Holmesglen Institute of TAFE to access relevant 
resources available in the Information Commons.”



AUDIENCE MODELLING 

Identifying the target users.
Be relevant to its users
Our target groups were:

• Our students

• Our staff

• Extended community



Conceptual modelling - Preparing the paper copy



CONCEPTUAL MODELING   Cont..

Headings and lables

Resources  X Find information   ����

Research guides X How do I? ����

Search engine to search our website



IC website version 3 - 2007



Evaluating the Outcome
Navigation:
1st Survey   Good – Excellent 58%
2nd Survey   Good – Excellent 68%

Layout & Appearance:
1st Survey   Good – Excellent 51%
2nd Survey   Good – Excellent 67%

Headings:
1st Survey   Good – Excellent 58%
2nd Survey   Good – Excellent 67%



A Satisfied Customer


